Spring 2016

ADV393
ADVERTISING & SOCIETY
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2- 3:20 p.m. Tuesdays/Thursdays
(23 Psychology) - Nelson

Is Advertising...
Informative? Entertaining? Annoying? Persuasive?
Funny? Creepy? Effective?

Discuss and debate contemporary issues in
advertising. Evaluate, critique, and create
advertising.

Restricted to students with Sophomore, Junior, or Senior class standing.

For more information, email: nelsonmr®@illinois.edu



